Summary Report of 4 Weeks of Culture 07
Putting Culture on the Map: Your 4 Week Guide   5th June - 8th July 2007
Background
Following on from the success of two previous 4 Weeks of Culture, the 2007 ‘4 Weeks of Culture’ once again took  place during June and July, ensuring that as many as possible organisations and Trafford Summer Festivals  were incorporated into the publicity material.

Previously developed procedures on submitting details of cultural events were used once again as well as increasing other distribution channels. The pro-forma application was posted on the TMBC Intranet as well as being sent to the Cultural Partnership from which 58 cultural activities/events across the Borough were selected to appear on the publicity leaflet. A section of the publicity included a section on future events in Trafford. The activities/events included were organised by the private & voluntary sectors and a number of Trafford Council Service areas. (See attached publicity leaflet)
Design of Publicity Material
The design of the publicity once again represented a Guide Map of 4 Week of Culture; this was a folded A3 sheet. Accompanying the 10,000 main publicity material 5,000 A5 fliers were produced with information on 4 Week of Culture in 10 community languages.

Wordfest had separate 5,000 fliers as these events were funded through the Arts & Cultural Development Section and Arts Council England. (See attached publicity leaflet).
The Sale Festival Committee had over 36,000 programmes printed for the Sale Festival which were distributed via Messenger Newspapers to many households and available in many venues across Trafford including shops and churches. (See attached publicity leaflet)

Publicity Material - Distribution and Support
Over 7,000 Guide Maps were distributed through the Cultural Partnership. Over 500 leaflets were distributed through network meetings. Other fliers were distributed through targeted mailings. Over 2,000 leaflets were distributed across Manchester by a private company. 
The various internal TMBC networks such as Waterside Arts Centre, Trafford Direct, Libraries, Schools, Youth Service, Parks & Countryside and Sports Development as well as the voluntary organisations, including The Garrick Theatre continue to support 4 Weeks of Culture distribution success.
The Trafford Centre, one of the 100 partners in the Cultural Partnership arranged to distribute over 1200 leaflets within the Trafford Centre free of charge also liased with Peel Advertising and once again donated Bill Board space for 4 Weeks of Culture 2007, a billboard poster was displayed on the site at Eccles Rugby Club 
The publicity was available electronically on the Intranet, through the cultureintrafford website, Let’s Go Global and VCAT websites.

Logo
The sub-group agreed that the 4 Weeks of Culture logo continue to be used on all events listed in the 4 Weeks of Culture publicity material to ensure that culture is seen as being valued in Trafford and that the diversity of culture is highlighted in all areas of cultural provision.
Trafford Today and Other Media Opportunities

Trafford Today as the main media opportunity publicised 4 Weeks of Culture free of charge in their newspaper and their website. There were a number of press releases printed prior to 4 Weeks of Culture. Web sites such as VCAT, Intranet and My Manchester were used to publicise 4 Weeks of Culture. 
(See attached copies of articles).
The increased support of Trafford MBC Communications Unit was greatly appreciated and contributed to the success of 4 Weeks of Culture 07.

Wordfest 
Trafford celebrated its second festival of literature in 2007. Wordfest is a combination of authors, poets and historians who contributed to over 14 literature events across Trafford. There were many opportunities to get together with these gifted people to hear prose and passages from old and new publications across Trafford Libraries and Waterside Arts Centre. Events included The Curry Mile with Zahid Hussain, “The Reading Room” with The Blue Lizard Theatre Company and a whodunit “Who Killed George Hargrave?” by Martin Edwards are but a few of the people who made this event a huge success. 
Sale Festival

The dedication of the Sale Festival Committee enabled them to successfully organise 24 separate events in Trafford parks, Waterside Arts Centre, Sale Shopping Mall and a Church from 13th – 24th June. There was such a wide range of activities for young and old; from Sale Lions Fete at Worthington Park to Evening of Melodic Jazz with the Mike Hall Quartet and a performance of Much Ado about Nothing at Walkden Gardens to a Teddy Bears Picnic.
The Sale Festival had its very own web site www.sale-festival.co.uk which enabled many people to find out about the events taking place during the festival. Successful private sector partnership led to The Sale Festival gaining sponsorship from Trafford based solicitors – Slater, Heelis Collier Littler. 
Developments from Year 2 – 4 Weeks of Culture

The third year of 4 Weeks of Culture saw an increase from 50 events listed in the second year to 58 events in 2007.

The decision taken by the Cultural Partnership sub-group to continue using  June/July as 4 Weeks of Culture has ensured that there is again an increase in events and activities taking place in Trafford.
A section on the publicity material was dedicated to future events; through this space forthcoming events such as an exhibition of North West British Asian Artists - ‘United Through Heritage’ and Black History Month were promoted
Evaluation & Recommendations
An evaluation form was sent to all the organisations with entries on the publicity material. Of the organisations 29 responded, which included Sale Festival, The Trafford Centre, Imperial War Museum, South Trafford College, WordFest and Creative Industries. From these forms it was estimated that nearly 21,000 people participated in 4 Weeks of Culture. A number of organisations have supplied images of their events. These images may be incorporated into future publicity leaflets.
The continued success of 4 Weeks of Culture potentially means that with the support and commitment of the Cultural Partnership and other agencies 4 Weeks of Culture 08 will be even bigger and better.
Robina Sheikh
September 2007
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